Marketing Open Access Services & Tools to Faculty by Lind, Sean & Williams, Joe
Georgia State University
ScholarWorks @ Georgia State University
University Library Faculty Presentations Georgia State University Library
2013
Marketing Open Access Services & Tools to
Faculty
Sean Lind
Georgia State University, slind1@gsu.edu
Joe Williams
University of North Carolina at Chapel Hill
Follow this and additional works at: https://scholarworks.gsu.edu/univ_lib_facpres
Part of the Library and Information Science Commons
This Presentation is brought to you for free and open access by the Georgia State University Library at ScholarWorks @ Georgia State University. It has
been accepted for inclusion in University Library Faculty Presentations by an authorized administrator of ScholarWorks @ Georgia State University.
For more information, please contact scholarworks@gsu.edu.
Recommended Citation





























Head of Digital Repository Services











































































































Bluh & C. Hepfer (Eds.), The Institutional Repository: Benefits and Challenges (pp. 13‐50). 
Chicago: ALCTS.  Also available at: http://digitalcommons.calpoly.edu/lib_fac/64/
Waller, Revelle, & Shrimplin. (2013). Keep the change: Clusters of faculty opinion on open access. 
ACRL Conference Papers, 2013. Chicago: ALA.
Suber, P. (2012). Open access. Boston: MIT Press.
Crow, R. (2002). The case for institutional repositories: A SPARC position paper. ARL Bimonthly 
Report, 223, 1‐4.
Marketing Open Access 
Services & Tools to Faculty
Joe M. Williams
UNC Chapel Hill
joewilliams@unc.edu
Sean Lind
Georgia State University
slind1@gsu.edu
